
Outputs Measurement Target
2025-2026 
Baseline

Q1 2025-26
Apr-Jun

Q2 2025-26
Jul-Sep

Q3 2025-26
Oct-Dec

Q4 2025-26
Jan-Mar

2025-26 Notes

· Continue to develop and integrate Yorks cultural offer through 
events and festivals enhancing place identity, local vibrancy, and 
visitor audience.

1 1

Inittial meeting 
with CYC and 

MIY taken place.  
Comments/ame
dments being 

filtered through

· Management of Busking. No Target 0

Provide 
compaints 
relating to 
busking in  

CCV5

· Management and facilitating filming in the city. No Targtet 0

Will provide a 
total number of 

filmng 
applications 

annually

· Increase in take up of York Pass by 5%
12374 = 5% 

previous 
outturn

11785 3125

· Increase of Extra Value Offers x 10 offers 17 17 annual annual annual annual

· Number of outdoor cultural events supported x 2. 2 2 0

· No of artists, arts and heritage organisations engaged with events 
and festival and speciality markets using the city outdoor spaces.

53 53
will be 3rd qtr 

reporting 

· Number of 'heritage' spaces signed up to York Pass. 19 19 annual annual annual annual
· Production of annual calendar of Events. 1 1

· Number of bids submitted · Number of bids submitted 2 2 1

Additional comments below: (N.B. use "Alt + enter" to start a new paragraph in a cell)

Cul 1 (5) Tteam went out to see 7 buskers in Q1 following complaints/reports

7. Culture

CUL 2 Outcome - Work with partners to facilitate or deliver joint events - for the creative sector. 

CUL 5 Outcome - Put together the necessary partnerships to make funding bids to deliver the Culture Strategy. 

CUL 1 Outcome - Promote an ambitious and cohesive programme of cultural development for the city covering the arts, heritage and creative industries from the spaces managed by MIY. 

· Spaces and Places policy approved by CYC

· Enable two joint events to take place in the city
· Promotion of these events through our digital assets

· Delivery of York Pass.


